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•  The Social Networking Phenomenon   

•  Social Through the Yahoo! Lens  

•  Why Should You Care?  

•  Key Takeaways 

Agenda: A More Social Internet 
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Buzzword Glossary 

Social 
Networking 
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Buzzword Glossary 

Social 
Graph 
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My Social Graph
 represents all of

 the people to
 whom I am

 connected, and all
 of their

 connections 
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Buzzword Glossary 

Vitality/ 
Updates 
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Vitality keeps me
 up to date on

 what my
 connections are

 up to 
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Buzzword Glossary 

Profiles 



- 10 - 

My profile
 displays the

 details about me
 that I’ve chosen
 to share with my

 connections 
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Buzzword Glossary 

Ratings & Reviews 
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Ratings and
 reviews from other
 users help me make

 more informed
 choices 
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Buzzword Glossary 

Social Graph 

Vitality/Updates 

Ratings & Reviews 

Social Networking 

Profiles 
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The Community Phenomenon Online 
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March 2004  

~300 Million
 Users

 Worldwide 

Source: Internal Yahoo! data 
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January 2007 

12 Million 

25 Million 

459 Million 

95 Million 

Source: ComScore, Jan 2007 
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March 2008 

496 Million 

117 Million 

109 Million 

24 Million 

Source: ComScore, March 2008 
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76% in
 Brazil 

Internet Users with a Social Network Profile in Select Countries Worldwide, 2008 

60% in
 U.K. 

48% in
 Denmark 

43% in
 U.S. 41% in

 Greece 

71% in
 Russia 

64% in
 China 

66% in
 India 

42% in
 Japan 

83% in
 Philippines 

50% in
 Australia 

Online communities are a pervasive global phenomenon  
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Worldwide Spending on “Social” Sites  

Source:  eMarketer, “Worldwide Online Social Network Advertising Spending, 2006-2011”, December 2007 

Analysts
 predict that

 worldwide
 online
 Social

 Network
 advertising

 spending
 will grow

 762% from
 2006 - 2011 

$480M 

$1,225M 

$2,145M 

$2,883M 

$3,559M 

$4,136M 
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Making Yahoo! More Social 
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Yahoo! Mail:  
The Starting Point for Making Yahoo! More Social  

800M Internet 
Users Globally 

262M Engaged 
users on Y! Mail 

Primary online 
communications 
tool for 10 years… 
it's where your 
most critical 
contacts live 
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A Smarter Inbox for Users Worldwide 

Messages from my
 connections 

• Easy access to
 messages from the
 people you care
 about most 

Updates allow me to
 stay up to date 

• Photos 
• Comments 
• Reviews 
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The Social Graph That Underlies Yahoo! Mail 

DEMO 
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Why Should You Care? 
(Community Will Transform Your Business Too) 
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Type of Advertising That Most Influences US Adult 
Online Buyers When Making an Online Purchase 

Source:  DoubleClick Performics conducted by Opinion Research Corp, “Green Marketing Study”, April 2008 

Age 18-34 35-44 45-54 55+ 
Customer reviews on 
company website 

18% 12% 11% 10% 

Promotional emails 13% 12% 12% 11% 

Search engine results 
pages 

11% 14% 16% 10% 

Ads on your most visited/
favorite website 

6% 6% 12% 9% 

Today’s 18-34 year olds are tomorrow’s
 key decision makers 
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Opinions from Our Community Matter Most 

Source: JupiterResearch, “Social Networking Sites: Defining Advertising Opportunities in a Competitive
 Landscape”, March 2007 

Social Network
 users are three

 times more
 likely to trust
 their peers’
 opinions vs.
 advertising

 when making a
 purchase
 decision 
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We Want to Hear from Our Community… 
Strongly prefer sites with reviews 

Somewhat prefer sites with reviews 

Neutral/no opinion 

Don’t trust consumer reviews, but doesn’t
 affect feelings about the online store 

Don’t trust consumer reviews, and it
 reflects badly on sites to show them 

Source: Marketing Sherpa and Prospectiv, “Online Shopping and Email Relationships”, Feb 2007 

34% 

24% 

29% 

 9% 

 5% 

58% of us        
 prefer sites with

recommendations
 from peers 
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Credibility of
 Consumer
-Generated
 Online Reviews 

…And We Believe What They Tell Us 

Source: Deloitte & Touche USA, “Consumer Survey: Market Transparency”, Oct 2007 
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Key Takeaways 
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Key Takeaways 

“Social” is real and is here to stay 

Community boosts value and credibility
 online 

Opportunity for businesses coming
 online to create/encourage communities 

Online community can drive commercial
 behavior 
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Thank you! 


